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Swami Vivekanand University, Sagar (M.P.)

PROPOSED COURSE STRUCTURE BBA 3 Years (Annual System)

(For Regular Students)
BBA First Year
Group Paper Number and Name Theory | Internal Total
Marks | Assessment | Marks
Marks

Group 1 Paper | Principles of Management 42.5 5 100
Paper I Communication Skills 42,5

Group 11 Paper 11T Micro Economics 42.5 15 100
Paper IV Business Statistics 42.5

Group 111 Paper V Financial Accounting 42.5 s 100
Paper VI Business Mathematics 42.5

BBA Second Year

Group IV Paper VII Marketing Management 42.5 15 100
Paper VIII Marketing Research 42.5

Group V Paper IX Financial Management 42.5 15 100
Paper X Project Management 42.5

Group VI Paper X1 Human Research Management 42.5 15 100
Paper XII Organizational Behaviour 42.5

BBA Third Year

Group VIl | Paper XIII Entrepreneurial Development 42.5 5 100
Paper X1V Management Information System 42.5

Group VIII | Paper XV Business Environment 42.5 15 100
Paper XVI Business Law 42.5

Group X Electives
Elective A : Marketing
Paper XVII Consumer Behaviour
Paper XVIII Advertising Management & Sales Promotion

Or

Elective B : Finance
Paper XVI1 Working Capital Management 425
Paper XVIII Corporate Taxation 42' 5 15 100

Or
Elective C : HRM
Paper XVII Human Resources Development
Paper XVIIl Wages and Salary Administration

(The Student is required to select any one elective

from elective A, B and C.)
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PROPOSED COURSE STRUCTURE BBA 3 Years (Annual System)

(For Private Students)
BBA First Year
Group Paper Number and Name Theory | Total
Marks | Marks
Group I Paper | Principles of Management 50 100
Paper Il Communication Skills 50
Group il Paper [11 Micro Economics 50 100
Paper |V Business Statistics 50
Group 11 Paper V Financial Accounting S0 100
Paper VI Business Mathematics 50
BBA Second Year
Group IV Paper VII Marketing Management 50 100
Paper VIII Marketing Research 50
Group V Paper IX Financial Management 50 100
Paper X Project Management 50
Group Vi Paper XI Human Research Management 50 100
Paper X1I Organizational Behaviour 50
BBA Third Year
Group VII | Paper XIII Entrepreneurial Development 50 100
Paper XIV Management Information System 50
Group VIII | Paper XV Business Environment 50 100
Paper XVI Business Law 50
Group 1X Electives T
Elective A : Marketing
Paper XVII Consumer Behaviour
Paper XVIII Advertising Management & Sales Promotion
Or
Elective B : Finance
Paper XVII Working Capital Management
Paper XVIII Corporate Taxation 50
100
Or 50
Elective C : HRM
Paper XVII Human Resources Development
Paper XVI1II Wages and Salary Administration
(The Student is required to select any one clective
from elective A, B and C.)
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SYLLABUS /agzssa

BBA First Year /&&h.u. gas ad

Group/ J9g 1
Paper 7gsi w3 1 PRINCIPLES OF MANAGEMENT vauastyr figia

UNIT -1 Definition and Meaning of Management, Functions and Responsibilities of
Management. principles of Management. School & Thoughts of Management.

Giieaicalier ez rea gl

UNIT - II Planning: Process, types and Significance, Planning vs Forecasting,
Objective, strategies and Policies, MBO. Decision making: Process & Significance,

Frgieer : uRpar, weR uvd #Ew@, Rrioe @@ yaigene, 3@y, Weig wd
fiferr, seeornt g vdye, foofr uftean vd Hea

UNIT-111  Organizing : Nature and Purpose of organizing. Importance and process
of Organising. Departmentation. Organisational structures: types and relevance. Line
and Staff relationship.

A3 : UPl U 3Igeed, Adlea B Uik UF Fe@, Tywmftamer, Foeenens @,
YR Td RHohdr, 3T Ud b Aae |

UNIT -1V  Direction : Principles & Techniques, Motivation : Types & Significance,
Maslow's Need Hierchy, Theory X & Y of Motivation. Leadership: Styles and
Importance.

frdesr : Rrged vd aaehis, fROT : UGR Ud AEd, ARl @ smagusn
Haen, FINRT v vd ¢ Rigrea, dga@ ¢ A wd wEw

UNIT-V  Controlling : The system and process of controlling, Control techniques.
Co-ordination: Meaning, Principles and importance. External and Internal Co-
ordination.

forearon: uftper Ud uvmelt, RrREmr awdis, dHewd e Rigea vd #aa, san®
Ud qEY AHqHH |
SUGGESTED READINGS/JEa e

] Koontz D and Welhrich : Management, International Student Edition, Tokyo 1980.
J R.D. Agrawal: Organisation & Management MC Graw Hill, New Delhi 1982.

. Newman and Warran: The Process of Management: Concepts, Behaviour and
Practices, PHI.

. S. M. Shukla: Principles of Management, Sahitya Bhawan, Agra (UP)
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Group/3Hg I
Paper/iead T COMMUNICATION SKILLS/E3wor steret

UNIT-1 Definition And Process Of Communication. Essentials Of Effective
Communication. Barriers to Communication. Role Of Communication In
Organizational Effectiveness

TUGT B URATT T R, waraemel Fdwer @ sferawefar, Fhwor &t amens,
UATIQE! Foreer H JUGT @Y a3farenr |
UNIT- 11 Public Speech — Com Position, Principles, Speech Delivering Skills.

Group Discussion Do’s and Don’ts of GD’s Communication in Committees, Seminars
And Conference

AL ATTe fHEred Ud o died, g uREEl: R By, @ a B
UNIT-11I Non Verbal Communication: Meaning, types and Importance. Listening:
Difference between Listening and Hearing.

FAEH FUGT: 37ef, bR Ud Hew, Jelel: Felell U Jolel &Y &iFal & 3iaR |
UNIT- 1V Drafting of Notices, Agendas, Minutes, Job Application Letters
Preparation of Curricular Vitae

AT B IS, BRI, BriaE e, srdes uw ud sRhERr

UNIT- V Business  Correspondence  Essentials Of Effective  Business
Correspondence. Structure of Business Letter Types of Business Letter — Enquiry
Reply Orders Complaints Circular Letter

ATANS YAER, THEAYS aAIRe I9mae B #As@, AEAle sl & Jede,
HEANAE AR S YBR: B8, iasar Ry f¥era o vd af¥us

SUGGESTED READINGS/deaf ajer:

¢ Rao N.and Das R. P., Communication Skills, Himalaya Publishing House, Mumbai
¢ Mehta D. & Mehta N. K. , A Handbook of Communication Skills Practices, Radha
Pub., New Delhi
* Sinha K.K., Business Communication, Galgotia Publishing House, New Delhi
) II:I/Iur;;)hy A. & Peck Charles E. , Effective Business Communication, Tata McGraw Hill,
ew Delhi
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Group/aag 11
Paper/yeeiu 111 MICRO ECONOMICS/ggs 3refarss

UNIT -1 Introduction to economics. Definitions of economics, Nature and Scope of
Economics, Significance and Evolution of Micro Economics. Functions of Managerial
Economist.

sreforesr @t ufRgw, areferes @ uReTwd, srleRm @ WHld Ud &, JeA srefunw
® WAD BT Ud Aged, yaedmy srefoes @ Brf

UNIT-II  Concept and Law of Demand, Law of Supply, Concept of Market
Equilibrium, Elasticity of Demand. Demand Determinants.

Hiol B Frgd @t 3@URYT gid & T#, Rue Jgee @t s@uwren,dwr @t @9,
o B ke a@

UNIT-HI Utility Analysis, Marginal Concept of Utility, Indifference curve
Analysis: Assumptions, Properties of Indifference curve, Theory of Consumer Surplus.

U Taesewur, HHa Iuaifer & sreuRen, deET g Reewer, Aan,
qeRIaT I &l faouey, Iudiear @ s & Rierea

UNIT -1V  Elements of Cost. Factors of Production: Theory of Rent, Theory of
Interest, Theories of Profit,

TN P dad, 3d@Ed B ded, qane/fead & Figea, = @ fagen, o 8
R

UNIT-V National Income: Estimates and Analysis (GNP,NNP,GDP,HDI),
Methods of Measurement of National Income. Types of Market Structure. Perfect vs
Imperfect Market. Trade Cycles.

ALY I A Ud el (FETTEURUITEE o JWell & Wz, Yol
A Ul TR, ATUR T3 |

SUGGESTED READINGS/IEH afer:

. Sinha V. C,, Principles of Economics, Sahitya Bhawan Publication, Agra
. Adhikary, M., Business Economics, Excel Books, New Delhi,
. Chopra, O P, Managerial Economics, New Delhi, TMH, 1985.

. Koutsoyiannis, A., Modern Micro Economics, Mac Millian, New York
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Group/&ag 11
Paper/ggstast IV BUSINESS STATISTICS / saramifas @if@ashr
UNIT -1 Meaning and Definition of statistics, Statistical Investigations, Laws of

Statistics, Scope of statistics, Limitations of Statistics.

wifey! o1 3 vd AR, FEwhT g, difead & @aA, wifeadr & &y,
it Hr HrATw

UNIT - II  Collection of Data, Presentation of Data, Frequency distribution, Primary
and Secondary data.

HHDT HT FAGUT, AHB HT TFITAB0T, TRARCAT {01, qufdd vd feda gah
UNIT -1II1 Measures of Central Tendencies: Mean, Median, Mode, Geometric mean,
Harmonic Mean.

AT YgRT & AT AT AR HR TG, U A, gUHF A

UNIT -1V  Measure of Variation: Standard Deviation, Mean Deviation and
Skewness,

e #r9-yaor fdges, AT [ges va {wrar

UNIT-V Correlation analysis Karl Pearson’s co-efficient of
correlation,[Spearman's rank correlation. Index numbers.

ity RrdrT, e R 7 S Ao, T e,

SUGGESTED READINGS/ @37 41Y:

. D.N. Elhance: Fundamental of Statistics, Kitab Mahal, Allahabad
. Gupta, S.P.: Business Statistics, Sultan Chand and Sons. New Delhi..
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Group g III

Paper/gesiasl V FINANCIAL ACCOUNTING/faT si@isret

UNIT-1 Accounting and its place in business and relationship with other financial
areas, Double entry system. Book Keeping- Meaning, Advantages, Concepts and
Conventions.

TR A AW $ HAF T Iy A A G Qg T YOS @ qeAaer 378
UNIT- H Type of books of accounts and their Preparation. Journal, Ledger, Trial
balance, Depreciation.

YT T & YER T AR Gl W 997 [ deve, &

UNIT-HI  Preparation of Final Account: Trading Account, Profit & Loss Account,
Balance Sheet.

e @rdt s ol saR @, W e aan, R

UNIT-1V Bank Reconciliation Statement, Royalty Accounts, Accounting record in
the book of lease & landlord ( when royalty is less than & more than minimum rent ).
9% AU RaRer HRFR e T U AT U TETUne B qee F wfatsat (o
HOFR AeF A fBUT § FA a1 #iw 7))

UNIT-V Hire Purchase Accounts: Accounting record in the book of purchasee and
vendor.\

fortrar s oI fashal Ud shar T qrad H A@ie

SUGGESTED READINGS/Izsf aey:

. Grewal, T.S. , Double Entry Book Keeping Accountancy Principles, Sultanchand & Sons,
New Delhi

. Gupta, R L. Advanced Accounting, Sultanchand & Sons, New Delhi

. Anthony R N and Reece, J S, Accounting Principles, 6" ed., Homewood, Llinois, Richard D

Irwin,
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Group/&Hg 111
Paper/Ussiasl VI BUSINESS MATHEMATICS /arnaaifie s

UNIT-I Introduction to Sets. Forms and Types of set. Venn Diagram. Basic Operations
on Set. Union and Intersection of Set. Demorgan’s Law for two sets.

wwuﬁaw%mwm%@ﬁawmm
AT, FHT BT WG UG widreded, o) woE! B v SEbla @ Braw

UNIT- 11 Linear Equations in Two variable. Solution of Linear Equation. Linear
Equalities. Solution Set for equalities. Graphical Solution. Quadratic Equations. Root
and Coefficient of Quadratic Equations. Relation between Root and Coefficient.

A T @ W e, We weew @ seafee &w, Ru aefewr o
TG O I AND v e P e |
UNIT-III  Determinants And Matrices, Matrix- Definition. Types. Basic Operation

on Martices. Transpose of Matrix. Determinants. Minors and Co factor . Adjoint and
Inverse of Martix.

wﬁmmw—muﬁwmwm%aﬂwwmwuﬁaﬁ
mﬁm,m@nﬁa@dm,umuﬁagmwsw|

UNITIV Limits, Continuity And Logarithm, Differential Calculus: Differentiations
of Algebraic. Exponential and Logarithmic Function ( Introductory ), Logarithm-Use of
logarithmic formulae.

STV, TTHITOIS ST €T T |

UNIT-V Calculus Integral Calculus: Standard formulas on Algebraic. Exponential
and Logarithmic integral. Definite and indefinite integral (Introductory ). Maxima and
minima Functions.

aAeE Aol Ao, @ ude ud wgevres,  afiee,  Rfvad s oG]
Srferiaaepretter aifireer (aRwe) eTad T s Bere

SUGGESTED READINGS/Jesf ofer:

. V. Sundaresan and S.B, Jeysoelan: An Introduction to Business Mathematics, S. Chand & Co,
Pvt. Ltd, New Delhi,

. M. Raghavanchari: Mathematics for Management - An Introduction. Tata McGraw Hill
Publishing company Ltd. New Delhi.

. S.M. Shukla, Business Mathematics, Sahitya Bhawan, Agra
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SYLLABUS /Utes6d
BBA Second Year/ fl.ft.7. fadia ad

Group/&Fdg 1V

Paper/geausr VII MARKETING MANAGEMENT/fAUursT waer

Unit -1 Nature and scope of marketing, Selling Vs Marketing, basic concepts and
approaches. Marketing management philosophies.

Famorer Sy gl vl & s o Reoe A ReRu @ ggw v ge gl

Unit - 11 Market segmentation, Marketing Mix, Marketing Environment,
Marketing System, Marketing research.

T fasforetor Ao fsor Ruvie arareser Qg gomer f{uorey oy

Unit - 111 Product Classification & Product mix, branding and packaging decision,
Promotion mix: Advertising, Publicity, Selling, Sales Promotion and Public Relations

Ao fAvies Hpg fauier &1 fafat dgpa FuRor o1 e 3o dats susieT sragr
wd foigs

Unit- IV Pricing decision, methods of setting prices, pricing strategies product
promotion. Consumer Behaviour and Decision Making,.

3eure Feffeor wa Seure s Fifder va Wfeier Pt gy f@eor e var feg
Unit- V Channel of distribution, Factors affecting choice of channel , Types of
intermediaries and their roles. Types of Retailing.

fravor aifgee arfgent gdicel & yanfaa s arar acg #weTedf F yeR vd Sy
ST el SR & THR

SUGGESTED READINGS/Xgs! gier:

* Philip Kotler, Principles of Marketing, Prentice Hall of India.

& William J. Stanton, Fundamentals of Marketing, Mc Graw, New Delhi.
* Ramaswami, Marketing Management, McMilan, New Delhi
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Group/&dg 1V
Paper/geaias VIII : MARKETING RESEARCH/Ruvra et

UNIT-1 Problem formulation and statement of research, Research process,
research design — exploratory research, descriptive research and experimental research
designs.

e freger vd eng faavwr, ofta ufteenm, sdera stfdtwen, Siomm eme,
quiices oY Ud WeoneTs AT ity |

UNIT- II  Methods of data collection - observational and survey methods.
Questionnaire Design attitude measurement techniques.

T Abee B fRi-sEeieee vd wdeor Riften geamach wwwm, @egRa

AT fatera |

UNIT-III  Administration of surveys, sample design, selecting an appropriate
statistical technique. Tabulation and analysis of data, scaling techniques.

Tdgor wonrel, ey aifdpeu, IR wiRmdw ot o1 wae arofes ol
3ThS) w edwor, WBfeioT Tesele |

UNIT-IV ~ Concept and Objectives of Marketing research. Advantages and
limitations of Marketing Research. Problems and precautions in Marketing research.

fauorer ot &t sr@ERYT Ud 3qdem, R eg @ guw vd Hend, Ruue &
TARNE U Argaferit
UNIT-V Types of Marketing Research: Consumer Research, product research,

sales research and advertising research. Various Issue involved and ethics in marketing
research.

feorer oMty & wlR : Ukl oMy, 3 ofw, Rusw ot wd ReEmuer sy, Rrove
g 3 enferer e et Rifdew o wd Ay emew

SUGGESTED READINGS/Hes# gier:

Kothari, C R, Research Methodology, Kalyani Publications, New Delhi
Fowler, Floyd J Jr, Survey Methods, Sage Pub, New Delhi

Malhotra NC, Marketing Research, Pearson, New Delhi

G.C. Berry, Marketing Research, TMH, New Deihi
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Group/Hdg V
Paper/u2aias IX : FINANCIAL MANAGEMENT/Rdlg usee

UNIT-1 Finance function and its objectives, tools for financial analysis,
capitalization, over capitalization analysis, Under capitalization.

el ®wf vd 3o 35cew, facftr faoctuor &t awelid, Yoieeor, IAfaygiasor
fremiuur, 3wq YofiwRom |

UNIT- 11 Ratio analysis, funds flow and cash flow analysis, Meaning
Interpretations of ratio’s, classification of ratio.

U [Fectoor, HW YAIE TE Jes WATE fedwor, sgqurdr @ 3rf wd @messEn,
YT W JINB |

UNIT-1II  Working capital management, capital structure, source of capital,
financial leverage, optimum capital structure, Theories of capital structure, Factors
influencing capital structure., Classification of Working Capital.,, Adequate factor
determining the working Capital. requirement management of working capital.

ot oran & Ragred, don a1 o yAiy @a ad ac, eeefie et @1 aoffesor,
wrefeliar ol @ araedddl &1 faiRer S ad Y o, el qolt @ wee |

UNIT-1V  Capital budgeting, methods of investments evaluation, payback period
and accounting rate of return, discounted cash flow method and internal rate of return.

Yol wored, RAforier seniee & faftrdt,gefgorae safd vd Simw & wemm @,
HAdB ABs varE RftRn ud srale wem @)

UNIT-V Capital structure decision of the firm, dividend payment and valuation of
Firms dividend policy of the firm, Determinants of dividend policy & Types of dividend
policy.

v B e ot drar Rrofa, wit @ graimw v emarier opraE, wel &t amarier
Siifer, oarier Sffy @ Rrafes wd amarier iy & wor)

SUGGESTED READINGS/Zesf aier:

¢ Van Horne, James C : Financial Decision making, Prentice Hall, New Delhi
e Bhalla V.K. : Financial Management and Policy, Anmol Pub., New Delhi




Swami Vivekanand University, Sagar (M.P.)

Group/Hdg vV
Paper/9saqdl X : PROJECT MANAGEMENT/uf¥srem vdersr

UNIT-1 Generation and Screening of Project idea; Capital Expenditure;
Importance & Difficulties.

UNIT- 11 Market demand & situational analysis; technical analysis; analysis of
project risk; social cost benefit analysis.

TeR HAEr vE Refdery fedwor, awmeiat fawciver, Sifed @1 Rioowor, wmaETSs
oI o Fregred |

UNIT-IH  Multiple projects & constraints; Network Techniques for Project
management, Project Review & Administrative Aspects.

fafdes ufeieeny od a@rard, uiRicer vdae @ s deeiids, uRdisEn @t ud
TOMABIT T |

UNIT-1V Project Financing in India; problem of time & cost overrun in public
sector enterprises in India.

aRd # uReEr e @awen, aRa # AdoRe &5 B Iumdl F uHg ud s
TGIaTSl & JHAT |

UNIT-V Assessment of tax burden of various projects, making comparative
analysis; Environmental appraisal of projects- Financial & Technical Environment.

fafdree ofiiorenat & o sm & Frafor, goeTew Redww,  uiRdEmsit @
st Fperide- e od awaes etawor

SUGGESTED READINGS/5gsf giern:

® Chandra, Prasanna, Projects: Preparation, Appraisal, Budgeting & Implementation.
¢ Ahuja, G. K.& Gupta, Ravi, Systematic Approach to Income Tax, Allahabad, BharatLaw House,
1997. 3.Bhalla V. K. Modern Working Capital Management, New Delhi, Anmol, 1997,
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Group/Jdg VI
Paper/yestaa XI : HUMAN RESOURCE MANAGEMENT/#eld JATga Uaerst

UNIT- 1 Concept and functions of Human Resource Management, Structure &
Role of Personnel management in an Organisation, implementation of Personnel policy.

HoG FAES UGS B! IGEROT U B, Foed ¥ wifHe Uewa @ affder wd
e, e oifa o1 fraresgae )

UNIT- 11 Staffing Policy and process; Management Planning, Job Analysis, Job
description, Job Specification, recruitment, Selection, Induction, Placement, promotion.

wiftbar fifr v ufthar, usew rileer & Risdwwr o Raver orf Yoo, aedf
T, Wadel, TRAYAT Td Udtsstid |

UNIT-1II  Manpower Training & Development. Employment training and
Development, Employee Training, performance Appraisal and Potential Appraisal.

oot ufderr vd Resrw, Joome uftier vd Rierw, @dad ufdewr, Reaee
FCAIDS U FBIIGTHAT Heide |

UNIT-IV ~ Wage & Salary Administration, Job Evaluation & designing, Salary
Structure.

Holgll Y Ada weNwd, B HAFwe va fBomsfior, daw wemen

UNIT-V Industrial disputes and participative Management, Grievance Vs Dispute
Grievance Handling Procedure, Disciplinary Action.

SATTAHS Briavdl |

SUGGESTED READINGS/dgsf er:

* Rustoms Daver, Personnel Management & Industrial Relations, Vani Books, New Delhi

* Edwin Philip, Principies of Personnel Management, McGraw Hill, New Delhi
¢ C. B. Mammoria, Personnel Management, Tata McGraw Hill, New Delhi
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Group/Heg VI
Paper/geaiasr XII : ORGANISATIONAL BEHAVIOUR/S9GSHSE ek

Unit- 1 Concept of Organisational Behaviour, Contributing Disciplines to
organisational Behaviour; Background/Historical perspective and Framework of OB.

HIGHAHD AR B IAARY, HIGHICHD SIABR B JATHS ANIETel, HOTSATHD
FaeR B yeud/OfaEtie alew v HwiaTi
Unit- 11 Individual Behaviour- Perception- Perceptual selectivity, Perceptual

organisation, Social Perception and Impression management, Attitudes and Values

AR IR - GRW, IMURUIHS AIAHGAT, JTEROTHS I FTAITSD
€T U YN YSEE, Aegid Ud o |
Unit- ITI Leadership- Concept and Theories of leadership. Qualities of a good

leader. Group Dynamics- Group Formation, Nature of groups, Reasons for joining
Groups, Functions of group within organisation.

- IR T Aqed B g, s der B qer, weE afvelorn, wogE B,
Tt @ ugfy, JuE A o A% B wrw, Juew B siadla TaE D Bt

Unit- IV Stress Management- Meaning, Cause, Effect and Coping Strategies for
Stress.

deld yaeel- 37ef, BRY,ueE UF deg ¥ e @t iR

Unit-V International Dimensions of Organisational Behaviour; Equal
Employment Opportunities.

HICHATCHS EdeR @ AT TH, IHE A0 3aET|
SUGGESTED READINGS/zieaf gier:

Robbins S.P., Organisational behaviour, 7th ed., New Delhi, PHI, 1996
Singh Dalip, Emotional intelligence at Work, Response Books, Sage Publications, Delhi, 2001

* Huse, F E and Cunnings, T G, Organisation Development and Change, 3rd ed. , New York,
West, 1985

¢ Shekcharan Uma, Oraganisational Behaviour, Text & Cases, New Delhi THM, 1989.
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SYLLABUS/UTG6H
BBA Third Year/@t. o geftar adf

Group /39g VII
Paper/ wed v XIII : ENTREPRENEURIAL DEVELOPMENT / Safdwn faern

UNIT - I - Concept and Nature of Entrepreneurship. Entrepreneurial Trait, Types and
Significance, Role and Importance of entrepreneur in economic growth,

AT @ s@ureon Ud wepfa, Iufer el ver vd waw, s e &
Sfdar &1 g Td afHa

UNIT - 11 - Entrepreneurial Development programmes in India, History, Support,
Objectives, Stages of Performance, Entrepreneurial Environment, EDP and their
valuation.

o # zabar T odew e, gwda I e @ war, IufEar

UNIT - III - Entrepreneurial Behavior and entrepreneurial Motivation, Achievement
and Management success. Innovation and Entrepreneur. Entrepreneurial Success in
Rural Areas,

JafeeT F@eR ud Jatdar afimvon, sueferi wd veuslw awedn, der od
Igatt, safear & it & & awerar

UNIT - IV - Establishing Entrepreneur System, Search for Business Idea, Sources of
Ideas, Idea Processing, Input requirement.

SgiHa zenuen yoreh @ R, cwaRes RE & sw Rent @ =i, REr
wisar s 3masadan

UNIT -V

Sources and Criteria of Financing, fixed and Working capital assessment, technical
assistance, Marketing assistance, Sickness of units and Remedial assistance.

fdefe witg vd anwevs, emi vd erfdfta ot @& Sk, qedad e,
fRruvrs FERre, $rE @ wHG Ud g ded @ Iur

SUGGESTED READINGS/Izsf aier:

* Desai Vasant : Small Scale Industrial & Enterpreneurship, Himalaya Pub.
House, Mumbai

¢ M.B. Shukla : Entrepreneurship & Small Business Management, Kitab Mahal
Allahabad _ .

Development Book well Publishers, New Delhi -

i
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Group/deg VII
Paper/gearast XIV : MANAGEMENT INFORMATION SYSTEM /a1 =11 JOTrel

UNIT- 1
Managerial information system definition basic concepts frame work, major trends in

technology application of information technology.
SSUHR AT YOI IREHAT, H HAUNON, Faa1 MA@ & & F qaeir wepmaet
B HET gy

UNIT- 11 Systems approach to MIS, operating elements of MIS. MIS and decision
making.

YSET YT YOSl & f8FEH THE, S AT goen H afianes ded vd ol |
UNIT-IIT MIS structures on the basis of management activity and organisational
functions. Synthesis of MIS structure and its evaluation, role of MIS, at various levels
viz operational, planning and control.

FAUS R & YR W 99U gEer Yoel Il Ud oS BN, WURE g,
YOTell &M FHVOT Ud Hediwed, SRR, FRes td BEaer § 'R wWowey
AT YOIl 1 BT

UNIT-IV Need of information, levels of information handling, characteristics of
information at various control levels advantages of computerization.

AT AT HAYHAT, I GGUT F TR, FeIEROT & fafdes TR F e o g
fareroarg |
UNIT-V Data flow diagram, data dictionary, data base management system, and

word processing, electronic spread sheet and managerial application. Use of computer
in managerial operations.

THG gaIE [W@IeT §HG Y T 97 HAoeie BVeer v @ SRR, sawcie
FIHT T TR HqsaT (R aRETe 7 e & TS |

SUGGESTED READINGS/&esf afer:

¢ Olson Davis, Management Information System TMH New Delhi

¢ Laudon & Laudon, Management Information System, Pearson Pub. New Delhi
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Group/&9g VIII

Paper/uesisl XV : BUSINESS ENVIRONMENT /eaaaifs qaiaor

Unit- I Introduction to business environment, classification of business environment,
factors affecting business, Role of environment in business, Strategy to change
environment.

SAEATRAE YITEoT & GRET SAFHIe araradsl T gfEor SgqETg & gHfaa e
arel dcd sgawrd # araraer HY #fAw aRafda aderr f1 sqg wEn

UNIT- Il Economic & Political Environment: Economic Policy — Old & New Economic
Policy, Industrial Policy, Role of government in Business.

e AT a8 vd el s AT dafe S SHAEN A AEA H HfAw

UNIT- III Technelogical Environment: Introduction, How technology affects business,
Technological factors affecting business, ways to adopt technology.

Tehelloh! JIATERYT UNEY  SOUR & 99T aa i gFedT FF WP @7
YA & %

UNIT- 1V Culture & Business:Introduction, Role & effect of culture on business, Social
Responsibility of business organization.

W @ e, sHaaE # wegly F1 qfAw vd g, sweEE WieA & |rAeE
EGECAIRIC ]

UNIT- V Global Business Environment: Global market, Strategies for going Global,
Pro’s & Con’s of Global Markets.

PFSA UEAWRE AT SHEENY I spEsdEer & v Rl sEEdhga
TSR AT U9 gt

SUGGESTED READINGS/esf oer:

* Aswathappa, K, Essentials of Business Environment, Himalaya Pub. House, Mumbai
e Dutt And Sundaram : Indian Economy, S. Chand Pub. New Delhi
* Sinha V.C,, Business Environment, SBD Pub. House, Agra




Swami Vivekanand University, Sagar (M.P.)

UNIT -1 Contract Act: Essentials of a valid contract, capacity to contract
(Contracts minor), free consent, unlawful and void agreements, Discharge of contract,
remedies for breach of contract.

ey HIRTATA AU IS & HTATH FEIT IJa Fe P &THAT HSUTH Head Taad
TeAfa srdenfae vd e SEvE Y A TG IETE HA F ITAR
UNIT-1II  Bailment & Pledge, Agency, Law of consumer Protection, Consumer and

Consumer Dispute, Consumer Protection Councils, Consumer Disputes Redressal
Agencies.

T g PRET A Faor 39T e ARETE 3uMET U 3useer | 3T
F&ToT giive 3uMie @9 3U9RicHAs voidr

UNIT -1II Company: Formation of a company, Prospectus, Memorandum and
articles of association, Share capital and Share holders, Meeting and Resolution,
Directors.

FTell, Hoetr H AAT gfgaRer anie W FRW v ae R BRE i of wd
eyl |HIT Td gEAT
UNIT -1V Law of Sales of Goods: Conditions and Warranties, Transfer of property

& title, performances of the contract, Rights of an unpaid seller and suits for breach of
contract,.

o] fagg sffas od @ Imaws Ted td #ufd @ gEdaRr @i & e e
fadhet & HTUFR va ey &7 & aRons
UNIT -V Negotiable instruments Act 1881 Nature & their types,FEMA.

wehd faeg AfORE 1881 9l va 38% y&R AT fagdl fafawa gayu yitfras

SUGGESTED READINGS/Hgst it

Bulchandani K.R.: Business Laws, Himalaya, Bombay

Maheswari R.P.: Business Law, National Pub., New Delhi

Reddy P.N.: Essentials of Company Law, Himalaya, Bombay

Sharma N.K.: Company Law & Secretarial Practice Sahitya Bhavan, Agra
B.K. Acharya: Company Law & Secretarial Practices, Himalaya, Bombay
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Group/ IHHE IX Electives/adeicdAs

Elective/aast 317 A : Marketing /v
Paper XVII : CONSUMER BEHAVIOQUR/ZU$N® TUGER

UNIT -1

Introduction to Consumer Behaviour, Concept, Scope and their applications.
Information search Process, Evaluative Criteria and Decision Rules.

ISR AR FT IRTT FAURON & TG II9aeT o= ol Gishar d{ediesT Aees e
e & &aH
UNIT - 1I

Consumer Decision Making Process, Four views of Consumer decision rules :-
Economic man, Passive man, Emotional man, Cognitive man. Models of Consumer
Decision making, Nicosia Model.

3udRer olae afkar, 3w Pvke ek R seeiRw A" dfae A

SARAA HT Fiieated JT 3UNF Ao wihar Alsd #Aiseq  Raif@ar Az
UNIT - 11

Consumer Motivation, needs and goals, Positive and Negative Motivation, Dynamic
nature of Motivation, Consumer Perception, Conceptual Frame Work.

IUIMHT UOT IMITHAT VF o8 GhRIcAF Ud AGRcAs HENTor #emor & s

Thicl ITHIDT At HTUROIAS FaET
UNIT - 1V

Consumer attitude and change. Influence of personality and self concept on buying
behaviour. Diffusion of Innovations, Diffusion Process, The adoption Process.

U 3T g aRade safthcg 7 Y99 U9 Y o9gR Y T9 NQURTT A9 Ud
TEGIOT JEYROT GTRAT ITUROT Fihar

UNIT -V

Reference group influence, profile of consumer’s opinion leadership. Industrial buying
behaviour.

Hed arg vare 3usHer HIRAT Aqged HAPE H7 sqaER

SUGGESTED READINGS/Igaf Jier:
e Kazmi and S.Batra Satish : Consumer Behaviour Excel Books New Delhi.
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Group/adg IX Electives/adeia®s
Elective/aaal A/3T : Marketing/farqvrer

Paper/geeiast XVIII: ADVERTISING MANAGEMENT AND SALES
PROMOTION/fsus wassr wd fopy dduer

UNIT-1 Definition, Objectives, Functions and classification of advertisement,
Advertising as a component of marketing mix, Advertising as a marketing
communication process, Use of marketing for stimulating primary and secondary
demand.

fgmger @t uRemw, 3R &l ved wofiero, fuom Beor & wew @ Hu A
e, Ruver Jar ufsar @ vy d Rewe, wafie vd fedflae wfa & Denfaa
e @ foe fauore @ waer

UNIT- 11 Advertising Vs other forms of mass communication, Communication mix,
DAGMAR approach, Determination of target audience, building of advertising
programme — Message, Headlines, Copy, Logo, Illustration, Appeal, Layout.

fieuer o9 SedER @ 3T WU, "9 AfsEsr, € U oft v U 3w wuw, #@fd
wefwt & Frafr, Renge sriea dar sea-wRy, Rk, vfafaly, Rdw Res,
32BT, 3der, AT |

UNIT-III Media Planning — Media characteristics, Media Selection, Media
Scheduling. Social and economic relevance of advertising, ethics and truth in
Advertising,

fafgar Rrnoe-fafea Rdwae, R auw, AT Jfee, Tewa &t aenfoe
vd snffe wrifiwar, fosue & Aftwar vd F=d

UNIT- 1V Sales promotion- Meaning and Importance of sales promotion, Objective
and strategies for sales promotion, Consumer oriented sales promotion, Trade oriented
coupons, Deals, Premiums, Contest etc.

fawa Fadea - 31 vd Repw Jada @ wzm@, foww dJoda & 3w vd = @,
Sy ittt Ry Hada, swik 3w, ued, diow, fifdaew, ufoifar
3|

UNIT-V Trade oriented sales promotion- Allowance and Discount, Training of
distributors, Sales force contest and rewards,

TR gy fosy dada-ge vd Ao, ozl @1 ufe, Reflea uRkenrar od

JIEpR

e Aaker David, Advertising Management, PHI, NewDelhi,
e Manendra Mohan, Advertising Management, TMH, New Delhi.
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Group/AHE IX Electives/adaedas

Elective/as B/@  : Finance/fdaa

Paper XVIII : Working Capital Management/ Ffier g yetra

UNIT -1 Working Capital Management: Concepts of working capital and its
determinants, Risk-returns trade off.

FEAA ol SaerT HRieher gl A FTUROT TaH FH NEH Feqd e

UNIT-11I  Cash Management and Marketable Securities, Cash Planning.

UNIT-III  Credit Management, Optimum Credit Policy, Recent Trends in Credit
Market in India.

G F6UA, FRATH T AN, HRAG AT T A IR sgferai

UNIT -1V Inventory Management: Need and Objectives of Inventory Management,
Inventory Management Techniques, Selective Inventory Control.

THY UaHe The Y94 & 3899 U9 HEeTHdTe

UNIT-V  Short term financing, money market in India, monetary system, debt
financing bank financing

JUTTIT

SUGGESTED READINGS/Zgs e

e 5.C. Kuchal: Financial management, Chataniya publishing House, Allahabad.
¢ Khan and Jain: Financial Management, Tata McGraw Hill New Delhi.
e L.M. Pandey: Financial Management, Vikas Publishing House, New Delhi.

¢ Basant Raj: Corporate Financial Management, Tata Mc Graw Hill, New Delhi.
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Group IX Electives

Elective B: Finance
Paper XVIII: Corporate Taxation/ fsmir syRiaor

UNIT 1 Basic concepts of Income Tax, Computation of Income under different heads
of income, Deduction of Tax at source.

ITH H A Jauren 3 Al & 3 A 0T 9id 90 3IE Sl

UNIT If - Company’s Tax Management, Rationale of Company taxation, Residential
status of a company, set off and carry forward of Losses, Advance payment of tax.

HUeAT FIUTA HI HAUR Foer T Fepred) [Fafy griadt & qfd vF 3nr @ S a1 &
I Erde

UNIT IIT - Tax Planning: Concept, Significance and Problem of Planning, Distinction
between Tax avoidance and Tax evasion, Division of Income Claiming, Maximum
deduction, Rebates, Relieves and Restoring Tax free incomes

3IEYURUT Fged UF @Al T GATIN $T JYGds] UF &L ara= & 3iay 31T T&ca #T
qIEROT Y D I AT arad Tgd T vd ge

UNIT 1V - Tax Administration: Filing of returns, Self Assessment of Tax, Default and
Penalties, Concept of VAT, Conceptual Framework of GST, Government Initiatives
and Emerging Trends

Rest sRa 1 1 ¥ Hedidal G U9 &3 Hed Hadel Tl FaURON g Ud Jar F
WA T FAUROT WIFR GRT T a0 w18 vg a7dT gafd

UNIT V — Tax Consideration in respect of special managerial Decisions. Make or Buy,
Own or Lease, Close or Continue, Export or Domestic Sales return or Replace, Tax
Planning in respect of Managerial Remuneration.

fadw gawrdr AUE & dau # F GiAwd @hE 91 SABT T 91 g 9 1 AT A
e AT ar oo faswd 9o Fyar giaruies yeuh iaiAE & qEY A @
[CRIEcC)

SUGGESTED READINGS/est er:
» Ahuja, GK & Gupta, Ravi Systematic Approach to Income Tax, Bharat Law House,

Allahabad :
e Singhania, VK Direct Taxes: Law and Pratices, Taxman Delhi,
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Group IX Electives

Elective C: HRM

Paper XVII : Human Resources Development/ ATdd G fasma

UNIT -1 HRD - goals, Concepts and importance, HRD Climate and Practices in
India, HRD Functions and Strategies

et A AT HES faETE FET 3GURIT Ud #gcd HRA A Ad SO Qe
IIATEYeT UF sqagR Al GHYA fAem $&F vad woEifaar
UNIT - 11 Manpower Planning Training and Development, Assessment of Training

need, Training Effectiveness, designing and Administrating Training, Feedback.

AT afh fAAEs gferor vd e aivetor  smEsgearHt & kot gfRemr
gaTaeeTer ARIETOT HERH WEA v TEA SfagE

UNIT-III  Performance Appraisal — Concept, Need and Methods, Differentiate
between Performance Appraisal and Potential Appraisal, career Planning and
Management,

fsares Fedih HIUROT JgedwAr vd At fvues wd eEar gediea # 3R
R Tl o yeue

UNIT-1IV  HR System — Designing and Administration, HRD for workers, HRD
approaches for coping with organisation change, HRD in Indian organisation, Objective
and Functions of HRD professionals.

mmmmwmmmggmmmm
TRads & I WA F v A gane [ F 33U 9RE @eeet A
AT Gy Aa a9 SRl & 39T U9 S

UNIT-V HR report, Audit and research, Quality of Work Life, TQM, HRD
strategies, HRD in Organisation, Human Resource Information System.

AT FEUS e HHTT UF My Shee TR IUTEAr SeuA Wee IO Geee
AT Tt [ IOEaal @9ed # AT O Qe A9 S9N e AEg
A FAAT O

SUGGESTED READINGS/esf gier:

Rao, TV Alternative approaches & Strategies of HRD, Rawat.Pub. Jaipur

Pareek, U. Managing Transitions, The HRD Response. TataMcgraw Hill, New Delhi
Rao, TV Recent Experiences in HRD, TMH, New Delhi.

Bedia DD& Padmawat A, Talent Management, Zenith Pub, New Delhi
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Group IX Electives

Elective C: HRM

Paper XVIII : WAGES AND SALARY ADMINISTRATION/ Hatey Tq ddeT A

UNIT -1 Job Evaluation, Wages and Salary Administration, Method of wages
Administration, Factor affecting wages administration, Importance of Wage
administration in Indian Context, Wage theories.

FR Hedidel Holgy! U IadA YA HogYl wawe fafar Al v & gaiad
S T FRF A TAHA FT AT Feo 7 Aged AoAEY & g

UNIT-II  Wage Differentials — Concept and its determinants, Internal and external
equity in wages differentials, understanding different components of wage packages.

QAT Aey Yot & faffesr rawa

UNIT -11I Employees benefits programme, Incentives, fringe benefits — nature and
importance,

UNIT -1V Wage Board and Laws, Working of different Institution related to reward
system — Wage board, pay commissions.

A7 S wd FEE H4F @5 UG I NN gRAIWOT yomell § ®efod deand @
HIRAYOTE

UNIT -V  Wage and Salary Administration Act - Minimum Wages, Salary and
Employee Welfare Act.

A U4 ddd WS HRRTH S Al dd- Ud HHEAN Hedror AffEas
AR T AfAfan FgAaRE #eRd sfefas

SUGGESTED READINGS/gs ader:

* Srivastava 8.C. Industrial Relations and Labour Laws. Vikas Pub., NewDelhi
¢ Malhotra OP, The Law of Industrial disputes. Vol. | & II, Bombay

® Seth DD, Industrial Disputes Act 1947m Vol. 1&1I, Bombay




